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News about the Cotton Research & Promotion Program from the Cotton Board

ALL-NATURAL COTTON-FIBER HYDROMULCH PROVIDES
SUSTAINABLE OPTION FOR EROSION CONTROL

(MEMPHIS, Tenn.) — In cooperation, With Cotton Incotporated and the Agricultural Research Service (ARS) of the
United States Department of Agrictlture (USDA), Mulch'& Séed Innovations, LLC has developed two all-natural
cotton-fiber hydromulch preduicts that help control soil erosion — GeoSkin™ cotton hydromulch (used for semi-flat
terrains) and HydraCX?® high*péxformangegeotton fiydromulch(iseddor steep slopes).

According to Tom Wedégaertner, Cetton Incorporated’s'Directet of Cottonseed Research and Marketing, by-
products of the cetton,ginning processiereate 2.5dnillion tons'of bio-mass each year. “By converting a portion of this
into hydromulchpit cgeates a practical'ise for what used to be identified as simply waste,” he says, “ultimately
increasing the overall demand féx,cottony’

Hydraulically applied; GeeSkin andyHyd#aCX? perform better than wood, paper or synthetic mulches — and
establish grass seed moreiquickly while protecting the soil against unfavorable weather conditions like heavy wind
and rain. Wedégaertner explains that theitechnology behind the cotton-fiber hydromulch allows “the soil to stay put
so it can absorb an adequateiamount efimoisture and quickly establish germination, adding nutrients to the soil for
long-term erosiomycontrel.”

“Cotton by nature is porous, @bsorbent and biodegradable — the perfect trio for controlling erosion and establishing
seed,” affirms Mulch & Seed Innovations Vice President of Sales and Marketing, Wae Ellis.

The products are marketed with Cotton Incorporated’s GeoPhillics™ trademark (meaning “Earth loving cotton”),
which incorporates the highly recognized Seal of Cotton trademark, which Wedegartner says helps consumers
identify Mulch & Seed Innovation’s cotton-based seed nurturing and soil stabilizing products. “Studies have shown
that eight out of 10 consumers recognize the Seal of Cotton,” he says, “so marketing these hydromulches with the
GeoPhillics trademark hopefully provides consumers with an initial trust of the product.”

Produced exclusively by Mulch & Seed Innovations in Centre, Alabama, GeoSkin has eight distributors within the
U.S., which can be found at http://geoskin.com/, while HydraCX?is now distributed by North American Green
(http://www.nagreen.com/) — a leading erosion control solutions provider — as their first product in its new line of
HydraMatriCx® products, increasing its distributors to nearly 70 worldwide.

Both products are also cost effective compared to other mulches and have a favorable deep-green color that adds to
its natural character. For more information about GeoSkin™ and HydraCX?, visit http://mulchandseed.com/.
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About the Cotton Board:

The Cotton Research & Promotion Act established the Cotton Board as a quasi-governmental, non-profit entity to
serve as the administrator of the Cotton Research & Promotion Program. Funded by America’s cotton producers
and importers through the cotton checkoff, the Program’s research and promotion activities are conducted
worldwide by Cotton Incorporated, the Cotton Board’s sole-source contracting organization, to increase the demand
for and improve the market position of cotton.

Celebrating its 40t anniversary this year, the Cotton Research & Promotion Program continues to work in all areas
of cotton’s pipeline — from the field to the consumer — to keep cotton the number one fiber choice in the U.S. For
more information about the Cotton Board and the innovative activities stemming from the Program, visit
www.cottonboard.org.
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